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Visual Identity Manual 

1. The Brand 
 

 

The "4PRIMA" brand consists of two inseparable elements, the logotype and the symbol. 
Their relationship and position cannot be changed, except in the forms set forth in this 
document. 
The brand is inclusive of a "buffer" area necessary to maintain unchanged the readability 
and ensure proper playback.  
This area of respect extends from the highest point and the lowest point of the brand, for 
¼ of total height of brand, both horizontally and vertically.  
To ensure the legibility of the brand, the logo will not have the minimum size of 1.5 cm on 
physical media and 100 px on digital media. 
 

 

 



 

2. The symbol 

 

 

 

The brand is formed by the acronym "4PRIMA - Partnership for Research and Innovation 
in the Mediterranean area" and some undulating shapes to symbolize sea, coasts 
agricultural land, forests and hills. 

 



 

3. Typography 
 

Aquatico is the font family used to create the 4PRIMA logo. 

Abcdefghijklmnopqrstuvwxy

z 1234567890 

 

HelveticaNeueLT is the second font used in the 4PRIMA logo 

Abcdefghijklmnopqrstuvwxyz 

1234567890 

 

Verdana is the font used in the project  documents    

Abcdefghijklmnopqrstuvwxyz 

1234567890 



 

4. Colours 
 

The brand is based on  5 colours. 

 
 

COLOUR HEXA RGB CMYK PANTONE 

 
Aquamarine 

 
B2D9F6 

 
R178 G217 B246 

 
C40 M0 Y0 K0 304C 

 
Blue 

 
0087CC 

 
R0 G135 B204 

 
C100 M23 Y0  K0 

Medium 

Blue C 

Orange D68123 R214 G129 B35 C1 M58 Y97  K0 144C 

Green ACC540 R172 G197 B64 C45 M0 Y95  K0 583C 

Yellow EFDF50 R239 G223 B80 C8 M6 Y82  K0 603C 



 

5. Versions 
 

The brand has four colour versions. 

 
 

 

Positive version. 

The preferred version. 

 

 

Positive version in black. 

To use in black and white 

print. 

 

 

Greyscale. 

To use in black and white 

print. In alternative. 

 

 

Negative version. 

To use on dark colors. 

 

 

 
 

 

  



 

Other version – only symbol 

 

 

Positive version. 

The preferred version. 

 

Positive version in black. 

To use in black and white 

print. 

 

Greyscale. 

To use in black and white 

print. In alternative. 

 

Negative version. 

To use on dark colors. 
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6. Incorrect uses 
 

The logo cannot be changed 

 

Incorrect uses examples:  

 
 

Chromatic variation 

 

 
 

Expansion 

 
 

 

 
Compression 

 
 
 


